
THE ROLE OF RESEARCH AND DEVELOPMENT IN
BUSINESS
Every successful business has had to go through some form of evolution either as a result of
newly acquired experiences or to fit in with a specific industry trend and for each time such
actions are taken, it is usually from the conclusions reached after a properly carried out
research and as such, the need for research as a business development strategy cannot be
stressed enough. But, what is research?

Research and development for a majority of the time go hand-in-hand. Therefore, my
definition will reflect both of them simultaneously.

Research and development is the seeking, planning and execution of new ideas and
processes. In a business context, research and development is the process through which
companies undergo product changes, service improvements, quality assurance measures
and any other activity (ies) performed with the goal of advancing such companies as
informed by scientific evidence.

The primary purpose for research is to measure a company's performance against its
competitors, discover operational lapses and make recommendations on the way forward. In
this article, I will be sharing with you a few roles research plays in the overall development of
a business and how industry leaders can leverage on them for a more robust organisation.

ROLES OF RESEARCH IN BUSINESS DEVELOPMENT

Product Development
New products and services are introduced based on their relevance at the time, otherwise, it
will be a waste of resources to create them. An example of a need based product is
Instagram Reels. The Reels feature was developed as a result of internet users being more
intrigued by visually pleasing content more than texts and as a way to adjust to the lowering
attention span of these users.

Even without first-hand knowledge, it is undeniable that Instagram had taken time to study
and research internet user's preference for either text or visual based content and their
findings informed the development of Reels.

To prove this, Instagram Reels is one of the most used features of the app, even surpassing
Stories and regular video posts. According to Influencer MarketingHub, Reels increased
Instagram users by 4.34% between October and November 2019 and received 22% more
engagements than regular Instagram video posts.

From the foregoing, it is clear that a proper research on customer behaviour will guarantee
well informed product development.

Growth Strategy

https://influencermarketinghub.com/instagram-reels-stats/


Growth is in different forms and is measured in different ways by every organisation. While
one organisation's need might be to increase revenue, another's might be to improve the
quality of service and another might be to get a bigger office space.

What research does in growth cases is to inform what aspect of your business needs to be
attended to as this would cut down on operational costs and help maintain focus on a
specific goal.

In summary, proper research helps an organisation identify immediate needs and possible
solutions.

Customer Satisfaction
No matter how hard you try, you cannot accurately tell the needs of your customers and talk
more of satisfying them without a clear idea on what they expect from you. It is becoming
more and more common to see survey links pop up on platforms such as Facebook and
Instagram and these materials are usually targeted at customer satisfaction where questions
are asked based on existing products/features of the apps. This is done to make sure
customer's concerns are known and attended to because no customer means no business.

If big brands can do this, why shouldn't you?

Conclusion
Research is an agent of development and should be given a lot of attention by forward
thinking organisations, the opportunities are too enormous to be ignored.
I hope that you would invest the time and resources in conducting a well thought-out and
profiting research project for your organisation.

Cheers to growth.


